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iors Callison achieved
= new heights in
: r'm,‘,ll
o ',.‘dm retail design by
iy spicing up Harvey
- Nichols' latest store 1!}'
~ with some local Eu !'

Indonesian flavor.
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~ CALLISON

igh fashion rubs elbows with found
objects; op art sensibilities mingle with

traditional crafts: British whimsy meets

savvy merchandising. Welcome to the recently opened

Jakarta branch of the London-based Harvey Nichols
department store, where elements and inspirations
garnered from across the globe meld gracefully into

a world of its own.

et e
= Ot " :'?'E-
::':"" =
e ___'_.f. '.1,.‘_:5__
S
[l :.' <
| . =
| = t-
| | o |
li | - l
|
o
=
T 3 e
p "5_;—:.4 -

W ANTHRIORS & SOURCES » SEFTEMBER 2009 =

s

- = oy
A S
- o s
= i -
- 3
£ = P &L el ‘ =
oE - o L
L - il
= e B b
| : E ——— §
{ 4
£
el
N, i
= of 3
if
(]
I
o
-
v
-
| —
| vl -
= -~ w—
\ = = o -"‘.5_‘ Tk
; Ay - -
- o
g -

From the get-go, the Harvey Michols® mandate to Calfison, its Seattle-based
architect, was to create an award-winning store in Jakarta—a wish fulfilled
just a few months after a late 2008 opening: In January 2009, the Retafl
Design Institute chose the 90,000-plus square Toot [ndonesian location as the
2008 winner of the New or Completely Renovated Full-Line Department Store
catégory, Russell Sway, a contest judge and chairman of the institute's board,
characterizes the design as “exceptional. It's a step forward as far as a flagship
department store. They did an extraordinary job and raised the bar significantly.
The execution of key departments is highly innovative:™

According to Callison's Andy Thaemert; lead designer on the project, each
floor was designed to have a different feel, and to create a transition of energies
from floer to floor. The ground floor features an “art gallery mentality,” with



l wntve The black channels averhead do more
than break up and complement the newtral
celling—they also disgulse the store's

wystems, including HYAL, lighting. air vents,

speakers, and sprinklers,
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pitow The men's department Maunts a
hard-edged industrial chic, softened with
traditional Indenesian patterns in the
ceiling and in the hand-crafted ceramic
tiles on displays and flooring.
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palished metals, curved lines and a “striking contrast of rich chocolates and
bright whites, " he says. A beveled mirrored ceiling highlights the entry. The
waomen's floor has a softer, “blushy " palette, and a hexagon lattice ceiling detail
constructed from champagne-colored metal, punctuated by lighting. The men's
floor “wanted to be a litlle more distressed, with a kind of industrial laok."
“The design's focus on merchandise, and merchandise presentation, are
extraordinary. The design of the cosmetics area is brought up several clicks over
previously existing Harvey Nichols stores, " notes Sway. He gives high marks to
the different ceiling treatments, pointing out that the changes in detailing over-
head “create a presence without creating a barrier, They put the focal point on
the product, which is the name of the game in retail. The design has got to sell
srchandise. If the area doesn't do that, we take points off."
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:‘... CALLISON

Over the years, each new Harvey Nichols store has been designed to have
an individualized loak, usually tied to the location. For Jakarta, the fifth store the
company opened outside of Great Britain and Ireland, “We wanted to continue
that tradition and to really utilize what is so rich in Indonesian culture,” explains
Thaemert. “We had the great cultural, artisanal, craftwork background to pull
from-We wanted to combine that with. the modernity of Harvey Michols.”

The main design goal was “to translate this modem, edgy, high-end
fachion brand with a pretty dense degree of local context,” adds Thaemert
The combination pops up in a whimsical floor display consisting of a three-
wheeled Indonesian taxi covered in silver buttons, and draped with a stylish
array of jackets and accessories,

“Starting out, we created a design language based on two sources of
inspiration, " continues Thaemert. "One was Bridget Riley, the British op artist.
The other was local Indonesian batik patterning.” A display area in the mens-
wear department practically vibrates with the merging of the two aesthetics:
Drop-dead chic denims are highlighted by a perforated cteel cailing, swirling
graphic designs, and the space Is anchored by handmade ceramic tile flooring
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and display platforms in traditional colors and patterns that evolved during
the Dutch colonial period of Indanesian history. “Each tile takes seven days
to make; they're all hand-done," says Thaemert. | was able to visit that tile
factory and hand-select each pattern and each color. It was great.”

An early part of the design process focused on discovering what materials
were available and what the local people could do with them—then stretching
the artisans’ comfort zone

“We brought in as many local artists and Iocal materials as we could, ™ notes
Thaemert. "We were able to utilize their skills, but in different scales and different
types of materials, We kind of pushed the limits of what they're used to."

New ways were devised to use woven leather and woven bamboo {material
characteristics typically found in furniture and smaller items). A traditional
circle weave pattern chosen for use in the women's department was blawn
up 250 percent and crafted into a large screen. “Whether it's highlighted ar
integrated into the surrounding architecture, the local artisans produced great
quality,” adds Thaemert.
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& anovi + sruow The
LEFT akn wsuvE LEFT The figure curvy cages hanging in
elght shape created in the the escalator atrium
carpet and f.'!"'l'l‘-l'ﬁll-ul'lltll are canstruacted o
metal rods bring attention to hold twao live models
the merchandise, creating a for special events, The
presence without creating a honeycomb pattern
barrier. The mauve carpet is pops up again in the
patterned with another recur- champagne-colored
ring motil, the haneycomb, Al metal ceiling {above)
of the white ceifing tiles were and the ceramic floor

hand cut by local artisans, [below),
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Dealing with the language barrier with local artisans was challenging but
rewarding. A key ingredient to success was "the ability to translate design
ideas visually and allow them to see for themselves quite clearly,” says
Thaemert. “We've been able to develop a system to create detailed enough
drawings to have saomebody who doesn't speak the same language create
the object you're working on.”

Focusing on the local culture added a green element to the Jakarta project,
as few synthetics or imported products were used. Keeping it green was “nol
something that was brought by the client or really desired on their end, but it'sa
position that we always have in the back of our mind,” explains Thaemert.

But sometimes keeping it local meant rethinking a design on the spol. After
traveling to central Java with a sketch for a wooden display module, Thaemert

discovered that it “wasn't quite doable with the kind of material they had."
5o he revised the concept on-site. The resulting piece is a teakwood pedestal
crafted in a figure eight shape, which recurs throughout the store. Versions of
it have been worked into the fagade, fixtures, flooring and graphies,
The shape also figures prominently in the escalator well, which Sway, of
the Retail Design Institute, callsa "zinger.” Mannequins are on display in gold
mietal cages patterned after the recuming figure eight design. The cages rotate
360-degrees during the course of the day. Constructed to bear the weight of two
peaple, the cages might some day hold live models during promotional events
“That area was alot of fun,” notes Thaemert, “We wanted each floor to
have a dramatically different feel as you went up through the store, and [we
wanted] that central core o be a very theatrical experience. Most department
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stores flood that area with light; they want it bright and open to shaw what's
above and below. We wanted to do the opposite. We brought down all the
light levels and used kind of theatrical spotlights to highlight the sculptural
installation of mannequins in cages."

Sway believes, “Stores are a three-dimensional statement of a brand:
What is Harvey Nichols? What does it mean to a customer? Why should they
shop there?™ The new Jakarta store answers those questions with images that
speak louder than words. @

Elzy Kolb is a White Plains, MNew York-based freelance writer, editor, ond copy editor. Her
writing has appeared in The Mew ‘ork Times, Westchester Magazine, TheStrest.com,
and ather industry publications. She can be reached af elzykityahoo.com.

niiow The locally
sourced carpet s a
combination of woven
and cut shear. The
tones read differently
according to the light
and viewing angle.
Lead designer Andy
Thaemert says the
quality of Indonesian
producty and the
skills of local artisans
opened his eyes to
design possibilithes.
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PROJECT TEAM

ARCHITECT
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Deoug Shaw, project manager
Andy Thasmert, bead designer
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WALL COVERINGS/TEXTILES

Carnegie Fabrics
(516} &78-6770
woww. carmnegiefabrics.com

Timorous Beasties
Glasgow, Scotland
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woow, lImorousbeasties.com

Cole & Son
London, England
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Browster Wallcovering Co,
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Marcel Wanders
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